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DISCLAIMER
This presentation is not, and under no circumstances is to be construed as, an advertisement or public offering of the securities referred to in this presentation. No securities commission or similar authority 
in Canada has reviewed or in any way passed upon this presentation or the merits of the securities described herein and any representation to the contrary is an offence. 

 The information contained in this presentation is current only as of its date and may have changed. Avvenire disclaim any intention or obligation or undertaking to update or revise this information in light 
of new information, future events or otherwise. All amounts in this presentation are expressed in Canadian dollars, unless otherwise indicated. 

Certain Other Matters 

Except as required by applicable securities laws, Avvenire expressly disclaims any liability for all facts, analyses, projections, representations and warranties, express or implied, contained in this presentation. 
Any graphs, tables, factors or other data demonstrating the historical performance contained in this presentation are intended only to illustrate past performance and are not necessarily indicative of the 
future performance of Avvenire Inc. 

US GAAP

Avvenire’s financial statements have historically been prepared in accordance with US GAAP  for Private Enterprises.. 

 Market participants frequently use non-IFRS measures in the evaluation of issuers. EBITDA is defined as earnings before interest, taxes, depreciation and amortization, and Free Cash Flow is defined as cash 
flows related to operating activities less additions to property, plant and equipment and net increase or decrease in finite-life intangible assets. 

Market and Industry Data 

Market and industry data presented in this presentation (including estimates and projections relating to addressable markets) was obtained from third-party reports, publications, websites and other 
publicly available information or prepared by Avvenire or on its behalf on the basis of its knowledge of the markets and industry in which it operates or plans to operate, including information provided by 
suppliers, partners, dealers and other industry participants. The accuracy and completeness of the market and industry data presented in this presentation are not guaranteed, and neither Avvenire  makes 
any representation or warranty, express or implied, as to the accuracy or completeness of such data. Although they believe it to be reliable, neither Avvenire has independently verified any of the data from 
third-party sources referred to in this presentation, analyzed or verified the underlying studies or surveys relied upon or referred to by such sources, or ascertained the underlying market, industry and other 
assumptions relied upon by such sources. Market and industry data is subject to variations and cannot be verified due to limits on the availability and reliability of data inputs, the voluntary nature of the 
data gathering process and other limitations and uncertainties inherent in any statistical survey. 

Trademarks 

This presentation includes certain trademarks, such as “Avvenire”,, which are protected under applicable intellectual property laws and are the property of Avvenire. Solely for convenience, these trademarks 
may appear without the ® or TM symbol, but such references are not intended to indicate, in any way, that Avvenire will not assert its rights to these trademarks to the fullest extent under applicable law. 
This presentation also contains trademarks of third parties which are the property of their respective owners. The use or display of these third parties’ trademarks is not intended to, and does not imply, a 
relationship with Avvenire, or an endorsement or sponsorship by or of Avvenire.
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RISK DISCLOSURE CONCERNING FORWARD LOOKING INFORMATION AND ASSUMPTIONS 

Forward Looking Information 

This presentation contains “forward-looking information” within the meaning of applicable securities laws. Such forward-looking information includes, but is not limited to, information with respect to 
Avvenire’s objectives and the strategies to achieve these objectives, as well as information with respect to its beliefs, plans, expectations, anticipations, forecasts, estimates and intentions. This forward-
looking information is identified by the use of terms and phrases such as “may”, “will”, “would”, “should”, “could”, “expect”, “intend”, “estimate”, “anticipate”, “plan”, “foresee”, “believe”, or “continue”, the 
negative of these terms and similar terminology, including references to assumptions, although not all forward-looking information contains these terms and phrases. 

Forward-looking information is not, and cannot be, a guarantee of future results or events. Forward-looking information is based on, among other things, opinions, assumptions, estimates and analyses 
that, while considered reasonable by Avvenire at the date the forward-looking information is provided, inherently are subject to significant risks, uncertainties, contingencies and other factors that may 
cause actual results, performance or achievements, or events to be materially different from those expressed or implied by the forward-looking information. Certain assumptions made in preparing the 
forward-looking information, including the financial outlook referred to below, are described in this presentation. Although the forward-looking information contained in this presentation is based upon 
what Avvenire believes are reasonable assumptions, you are cautioned against placing undue reliance on this information since actual results may vary from the forward-looking information. Avvenire is a 
new business with no historical experience. Assumptions are based on management’s judgements about market conditions and their ability to execute their strategic plan outlined in this deck. If market 
conditions are more adverse or it is not possible to execute all aspects of their strategic plan, management’s expectations for future performance will likely not be realized. 

In addition, the financial forecasts and estimates contained under “Key Highlights” at slide 10, “Robust Pipeline of Potential Sales Opportunities” at slide 13, “Manufacturing Facility Roll-Out Plan” at slide 14, 
“Transaction Accelerates Production Ramp-Up” at slide 15, “Summary Financial Forecast” at slide 16, “Corporate History” at slide 19, “Manufacturing Strategy” at slide 29 and elsewhere in this presentation, 
including forecasted revenue, EBITDA and Free Cash Flow, constitute “forward-looking information” and “financial outlook” within the meaning of applicable securities laws. Such information is being 
provided to demonstrate the potential benefits of the proposed transaction and related private placement and may not be appropriate for other purposes, and should not be relied upon as necessarily 
being indicative of future financial results. The purpose of disclosing this information is to show readers the financial results that Avvenire’s management currently believes are achievable based on 
Avvenire’s growth strategies. Such financial targets are generally based on the following assumptions: (A) Avvenire’s ability to economically produce and distribute its vehicles at scale and meet customers’ 
business needs; (B) Avvenire’s ability to execute its business strategy; (C) Avvenire’s ability to manage its growth; (D) Avvenire’s ability to accurately forecast supply and demand; (E) Avvenire’s ability to 
secure and maintain strategic supply arrangements; (F) Avvenire’s ability to protect its intellectual property; (G) the rate of adoption of battery electric vehicles by customers in the markets in which Avvenire 
operates; (H) availability of favorable regulations and government incentives affecting the industry and markets in which Avvenire operates; (I) competition, including from established and future 
competitors; (J) Avvenire’s ability to attract and retain management and other employees who possess specialized knowledge and technical skills; and (K) the overall economic strength and stability in 
economic conditions. Avvenire’s management considers these assumptions to be reasonable in the circumstances, given the time periods for such projections and targets. However, there can be no 
assurance that Avvenire will be able to achieve these financial targets and Avvenire’s financial results could vary from projections. 

Inherent in the forward-looking information are known and unknown risks, uncertainties and other factors, many of which are beyond Avvenire’s control, that could cause actual results, performance or 
achievements, or industry results, to differ materially from any results, performance or achievements expressed or implied by such forward-looking information. 

Given these risks, uncertainties and other factors, investors should not place undue reliance on forward-looking information as a prediction of actual results. The forward-looking information reflects current 
expectations and beliefs regarding future events and operating performance and is based on information currently available to Avvenire. Although Avvenire has attempted to list the main risk factors that 
could cause actual results to differ materially from the forward-looking information contained herein, there may be other risk factors not presently known to Avvenire or that it presently believes are not 
material that could also cause actual results or future events to differ materially from those expressed in such forward-looking information.. The forward-looking information contained herein is current as 
of the date of this document and, except as required under applicable law, Avvenire does not undertake to update or revise it to reflect new events or circumstances. 

Consequently, all of the forward-looking information contained in this presentation is qualified by the foregoing cautionary statements, and there can be no guarantee that the results or 
developments that Avvenire anticipates will be realized or, even if substantially realized, that they will have the expected consequences or effects on our business, financial condition or results 
of operation. 
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THE COMPANY

Avvenire Electric Vehicles International Corp. (the “Company” or “Avvenire”) is on a mission to become a global leader in the Electric Vehicle (EV) 
market by developing the next generation of cutting-edge, cost-effective and environmentally-sustainable lineup of transportation solutions for 
everyday use.

Avvenire Electric Vehicle International Corp.  
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CAPITAL MARKETS ROADMAP

Initial Financing 

Public Transaction 

AEVI plans  to raise USD $75 million in the form of Common Shares through a Reg A+  in 2024  with a  plan for a Go Public transaction in the 
near future.   Proceeds will be used to launch the Company’s suite of next-generation vehicles following the launch of the initial products 
which will include the Spiritus Leggera, Tectus Mobility, Aspero ATV, Foras Etrike, Spiritus Ecar and Skyrider.

AEVI plans to list it’s shares on a major stock exchange in the near future following the completion of the REG A financing. 
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REASONS TO INVEST

Total addressable market to reach $1 Trillion+ dollars by 2027 according to Allied Research.

Current pre-order book exceeds USD $1.2 Billion+  for Avvenire Products.

Established dealer network with over 200 dealers ready to retail new Avvenire Product and over 
300 new dealer requests . For a total of 500 potential Dealers.

Management Expertise - Avvenire management team has sold over 100,000 electric vehicles. 
They have experience from design, prototypes, manufacturing, distribution, marketing and 
servicing vehicles.

 Diversification Strength - Avvenire emphasizes strength through a variety of EV products that 
ensures resilience in the market place and caters to a broad spectrum of consumers..

Plans underway to add 270,000 square feet Manufacturing  and Distribution Facility to scale  
production and distribution from present 75,000 square feet location.
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MARKET REVIEW

Investment in clean technology has been trending upwards for several years as nations, governments, and societies overall become more aware 
of the damaging effects that pollution and greenhouse gas emissions have on the environment. EVs are a growing segment of this clean 
technology movement. General societal attitudes are changing in support of more environmentally friendly solutions.

LEVs provide safe alternative transportation in a healthy and environmentally responsible manner with use of electricity instead of fossil fuels. In 
recent years, LEVs have also become popular in North America and Europe, where quality manufacturers are introducing new technologies and 
designs of LEVs. In many jurisdictions, governments are focusing on road electro-mobility and pollution reduction. LEVs are being increasingly 
promoted through attractive incentives. 

Government agencies around the world are seeking to implement policies to reduce carbon emissions and support green technology. Many 
jurisdictions are providing incentives for consumers and commuters to purchase ‘green products’ including emission-free vehicles. 

Sources:  (1) US Census 2016 (2) ABC News, Time Magazine, Washington Post Poll: Traffic, February 2005 (3) US Department of Energy, Compare 
the costs of driving with electricity, October 2019 (4) World Economic Forum ‘Here’s how to make public transport safer during COVID-19 , July 
1 2020
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MARKET REVIEW

By 2040, over 500 million passenger EVs will be on the road globally, accounting for over 30% of all passenger vehicles.  

Global Electric Vehicle Industry Projections



9

TARGET MARKET
Addressable Markets

MARKET SIZE ~ $1 TRILLION+ USD BY 2030
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PROBLEM

The EV marketplace is currently marred by a lack of innovation that fails to address the specific needs of all age groups. Companies 
frequently resort to recycling outdated designs, neglecting advancements in safety, comfort, and overall quality of life. Moreover, the 
absence of integrated connectivity and smart features not only hampers the ability to monitor and track the location and well-being 
of riders but also instills anxiety for parents and caregivers. Furthermore, the industry falls short of delivering an engaging and 
thrilling experience, often rendering existing electric vehicles as mundane or unexciting. The emphasis on specs and numbers, rather 
than focusing on emotions and the thrill of driving, is noticeable. This significant gap jeopardizes the adoption of electric vehicles for 
families and individuals seeking safety, excitement and peace of mind.
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SOLUTION

To bridge the safety and connectivity gap in the electric vehicle market, Avvenire has meticulously designed and developed innovative models tailored 
to diverse age groups. The Aspero ATV caters to children and adults, while the Foras ebikes target teens and adults, integrating advanced safety and 
smart features for heightened security. Addressing challenges faced by seniors and individuals with limited mobility, we proudly introduce the Tectus 
Mobility, a vehicle emphasizing safety and comfort with features like air conditioning and heating. For the thrill-seeking individuals of today and the 
future, our lineup includes the Terra ebike, Skyrider EVTOL, and Spiritus/Legerra ecars, promising an exhilarating experience. The Avvenire Series is 
committed to safety with mechanisms like collision detection, proximity alerts, and age-specific speed limit controls. In addition, smart features, such as 
GPS tracking, solar panels for sustainable energy, remote monitoring, and seamless connectivity to mobile devices. These features provide parents and 
caregivers with peace of mind, ensuring real-time awareness of the location and well-being of riders. At Avvenire, our foundation is rooted in infusing 
excitement into the design and functionality of our vehicles, setting the stage for a transformative and thrilling era in personal electric transportation.
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TARGET MARKET

Management will initially focus on key geographic locations where consumer acceptance for electric vehicles is high and is supported by government 
incentives with a favorable regulatory regime.  Other high population centers will also be targeted.

Avvenire will build an integrated brand strategy that will include digital marketing, influencers, re-designed website, and select traditional media.  
Management may engage third-party marketing agencies to assist with these initiatives.  

Going forward, most sales are expected to be generated through dealer network channels in North America and other international jurisdictions. 
Avvenire has access to a well-established network of more than 200 dealers plus an additional pipeline of 300 more.

Avvenire has already obtained pre-orders for its product series exceeding USD$1.1 billion.

Management believes a diversified product portfolio will lead to a more balanced market approach. This mitigates consumer acceptance risks that 
characterize some of Avvenire’s competitors that offer only a limited scope of products.   

Marketing Strategy 
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THE AVVENIRE TEAM North America 

Aldo Baiocchi CTO. & Co-Founder.
• Founded Daymak inc in 2001, after an extensive career leading both public and private corporations.
• Avvenire embodies Aldo’s vision of utilizing industry-leading LEVs and their relevant technologies to create a green, limitless future.
• Relevant experience: Microforum, Aludra, Daymak

Corp. Relations
Julian Brown

Lead Engineer
Shammi Kumar

Automotive CAD Designer
Anshul Aggrwal

Social Media
Daniel Giacomello

Senior Engineer
Wang Xishen

Elias MarinFazil Mohamed
Controller Accountant

Seongjin Han

Hyungjoo Yi

Mechanical Engineer

Mechanical Engineer

David Solomon
Sales(Americas) Sales(EU) 

Hajnalka Eross Executive Chairwoman
• European lawyer who has been qualified for more than fifteen years in the context of the renewable industry.
• She has been a strategic leader in several renewable energy projects and a permitting expert in flagship projects. 

Daniele Carmignani  
U.S Investor Relations

Medi Kaplani

Gabriel Iosif VP. R&D.
• Automotive Engineering and Design specialist, with over 25 years of technical project management and Vehicle-Compliancy  

experience bringing cutting edge vehicle designs to full fruition. His expertise spans a wide variety of vehicles, ranging from 
electric vehicles to race cars. 

• Relevant Experience:  Bugatti, Lamborghini, Ferrari design teams.



14

PRODUCT OVERVIEW

Avvenire is developing the next 
generation of innovative and technology 
driven electric vehicles (EVs) that 
promise unparalleled utility and 
enjoyment for riders. By prioritizing 
innovation, Avvenire aims to redefine 
the electric mobility landscape, offering 
cutting-edge products that go beyond 
the ordinary. Investors will benefit from 
being part of a company dedicated to 
pushing the boundaries of EV 
technology, ensuring a strong market 
presence in the evolving electric vehicle 
industry.
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Avvenire SPIRITUS 

The Spiritus is an all-electric car for you to own the roads like never before. You will be 
launched years ahead the moment you step into this fully-loaded three-wheeler.

Avvenire is engineering the Spiritus to be the next step in the evolution of the 
electric car. The Spiritus is the first electric car in the world to include solar 
charging, and wireless charging. It is being offered in two tiers:

SPIRITUS DELUXE – The all-electric option for the modern urban commuter:
• An accessible electric vehicle that brings together the best of what the 

competition has to offer in one cost-effective package.
• 5s 0-60 mph.
• 87 mph top speed.
• Up to 249 miles of range.
• Full climate control and entertainment system.

SPIRITUS ULTIMATE – The fully-loaded electric dream:
• The most affordable electric supercar on the market. With a 0-60 elapsed 

time of 1.8s, the Spiritus Ultimate is the fastest electric car in history.
• 1.8s 0-60 mph.
• 330 kW all-wheel drive (3x3), 130 mph top speed.
• Up to 300 miles of range.
• Self-Driving Capabilities.

MAKE STATEMENTS.



Spiritus Deluxe

$22,999

Arcimoto FUV

$19,900

Electra Meccanica
Solo

$18,500

Tesla Model 3

$38,000
Solar Charging ✓

Range 180 mi / 289 km 102 mi / 164 km 100 mi / 161 km 220 mi / 354 km

Top Speed 85+ mph / 137+ 
kph

75 mph / 121 kph 80 mph / 128 kph 139 mph / 224 kph

Safety (Airbags) ✓ ✓

Climate Control ✓ ✓

0 – 60 mph time 5 s 7.5 s 10 s 5.1 s

Seats 2 1 1 5

Wireless Charging ✓

Full Tech Interface ✓ Bluetooth Audio Only ✓

National 
Parts/Service 

Network

✓ ✓

Established Dealer 
Network

✓ ✓

16

BEST IN CLASS LINE - SPIRITUS
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SPIRITUS LEGGERA
The Spiritus Leggera is a unique dual purpose Autocycle.  In one form, 
it is a street legal vehicle featuring three motors to propel the vehicle 
from 0 to 60 MPH in under 3.5 seconds. One vehicle that is road legal and 
can be converted to an-off-road one in minutes

 In its other form it’s an off-road vehicle  that can go anywhere. 
Available in 3 versions.

SPIRITUS LEGGERA– The future of Autocycles.

• All  Wheel Drive via Three motors.

• 130 km/hr top speed.

• 100km – 200km range depending on battery configuration.

• Acceleration from 0 to 60 MPH in 3.5 seconds.

One vehicle that is road legal and can be converted to an-off-road one in minutes



Leggera
Sport

$11,995

SLINGSHOT
SL

$28,149

Morgan
Super 3

£43,165

Range 65mi / 105 km 200 mi / 322 km 150 mi / 240 km

Curb Weight 518 lbs / 235 kg 1,653 lb / 750 kg 1,400 lb / 635 kg 

Wheels Drive RWD FWD RWD

Motor/Engine Continuous power: 4 
kW

Max wheel torque: 
260 Nm

Prostar 2.0L 4 Cylinder 1.5L in-line three 
cylinder naturally 

aspirated

Battery 4.6 kWh 30AH, 12V, 400 CCA FAYIX-30L

Seats 2 2 1

Charger Type 2, 3.2 kW -- --

Brakes 3 wheel - disc brakes Vented cast iron 
rotor, 339 mm 

diameter(Front)
Vented cast iron, 298 
mm diameter (Rear)

Discs brakes (Front) 
drum Brakes (Rear)

National Parts/Service 
Network

✓ ✓

Established Dealer 
Network

✓ ✓
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BEST IN CLASS LINE - LEGGERA
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Avvenire TECTUS

The Tectus is designed with the independence and safety of the customer 
in mind. The Tectus allows its rider to travel without limitations, blocking all 
outdoor elements, and providing off-road capabilities. The all-electric 
mobility scooter will take you around quickly and silently, rain or shine. It is 
being offered in two tiers- 

TECTUS DELUXE – The future of mobility scooters:

• All Wheel Drive, with Dual 1000 W motors.

• 32 km/h top speed.

• A/C and Heater

• 60 km range.

TECTUS ULTIMATE – For those who want more in life:

• All Wheel Drive, with Dual 1000 W motors.

• 32 km/h top speed.

• 160 km range.

• Back-up camera, proximity sensors, safety lighting, GPS tracking, finger 
scan keys.

• Full cabin climate-control and entertainment system.

GO ANYWHERE YOU DESIRE.

The all-electric mobility scooter will take you around quickly and silently, rain or shine.



Tectus Ultimate

$7,999

Q Pod 4 Wheel

$7,500

Green Trans. Q 
Runner

$8,750

Scooter Direct 
Flagship Scooter

$11,995

Range 68 mi / 110 km 35 mi / 55 km 25 mi / 40 km 31 mi / 50 km

Top Speed 20 mph / 32 kph 18 mph / 29 kph 18 mph / 29 kph 9.4 mph / 15 kph

Power 60 V 1000 W Dual 60 V 1000 W Rear 60 V 1200 W Rear 24 V 1400 W Rear

Enhanced Safety

Backup Camera, 
Ultrasonic Sensors, 

GPS Tracking, Finger 
Scan Keys, Safety 

Lighting

Backup Camera
Backup Camera, 

Ultrasonic Sensors

Climate Control ✓ Heater Heater

Fast Charging ✓

Solar Charging ✓

Wireless Charging ✓

Full Tech Interface ✓ Bluetooth Audio Only

National Parts/Service 
Network

✓

Established Dealer 
Network

✓ ✓

20

BEST IN CLASS LINE - TECTUS
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Avvenire Terra

The Terra lets the rider explore their environment with integrated 
ease. Designed to tackle the toughest terrains around, worry about the 
exploring, and let us worry about the rest.

With off-road capabilities, solar panels, and an entertainment 
system, the Terra invites the rider to get lost in the great 
outdoors. It is being offered in two tiers:

TERRA DELUXE – Ride Smarter, Ride Longer:

• 500 W rear-hub motor.

• 32 km/h top speed.

• 50 km range.

• Bluetooth Speakers, Coffee-cup holder, GPS.

TERRA ULTIMATE – Ride Limitless:

• 500 W rear-hub motor.

• 32 km/h top speed.

• 100 km range.

• HiFi Bluetooth Speakers, Coffee-cup holder, GPS.

• 10A fast-charging..

RIDE SMARTER.

Designed to tackle the toughest terrains around, worry about the exploring, and let us worry about the rest.
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Terra Deluxe

$3,495

Q Trek FS 9

$5,999

Pedego Trail 
Tracker

$3,795

Giant Telon

$2,6005

Solar ✓

Range 62 Miles /100km+ 95 mi / 153 km 40 miles / 64 km 50 miles/ 80 km

Top Speed 20 mph / 32 kph 20 mph/ 32 kph 20 mph/ 32 kph 20 mph/ 32 kph

Wireless Charging ✓

Built In spakers Mp3 ✓

Fast Charging ✓

Solar Charging ✓

Wireless Charging ✓

Full Tech Interface ✓

GPS ✓

National Parts/Service 
Network

✓

Established Dealer 
Network

✓ ✓

TERRA
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Avvenire Foras

The Foras is cycling as you never imagined possible. The Foras is 
redefining the recumbent bicycle so that there is never a bad time to be 
outdoors.

This planet was meant to be explored, and the Foras allows the rider to 
do just that from the comfort of their ultralight enclosure. This 
recumbent is being offered in two tiers- 

FORAS DELUXE– It is good to be outside:

• 500 W rear-hub motor.

• 32 km/h top speed

• 50 km range

• Back-up camera, proximity sensors, safety lighting, GPS tracking.

FORAS ULTIMATE – It is great  to be outside:

• 500 W rear-hub motor.

• 32 km/h top speed.

• 100 km range.

• 10A fast-charging.

• Back-up camera, proximity sensors, ultrasonic sensors, safety 
lighting, GPS tracking, finger scan keys.

• Full cabin climate-control and entertainment system.

IT’S GOOD TO BE OUTSIDE.



Foras Ultimate

$6,995

Twike 3 (License 
Required)

$51,150

Veemo (Bike Share)

$0.28/minute

Organic Trans. Elf Solo

$11,099

Range 62 mi  / 100 km 100 mi / 160 km 45 mi / 73 km 45 mi / 70 km

Top Speed 20 mph / 32 kph 53 mph / 85 kph 20 mph / 32 kph 20 mph / 32 kph

Enhanced Safety

Backup Camera, 
Ultrasonic Sensors, 

GPS Tracking, Finger 
Scan Keys, Safety 

Lighting

GPS Tracking, Safety 
Lights, Advanced 

Braking
GPS Tracking Only

Safety Lighting, GPS 
Tracking

Full Enclosure ✓

Climate Control ✓

Fast Charging ✓ ✓

Solar Charging ✓ ✓

Wireless Charging ✓

Full Tech Interface ✓ Bluetooth Audio Only Navigation System Only Bluetooth Audio, USB, 
App

National Parts/Service 
Network

✓ N/A

Established Dealer 
Network

✓ N/A
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BEST IN CLASS LINE - FORAS
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Avvenire Aspero

The Aspero ATV brings forward immense torque and power, a rugged, 
ultralight enclosure guaranteed to deliver thrills year-round; rain or shine. 
Aspero ATV, we ensure that no path is left unexplored. Our rugged, 
ultralight enclosure ensures a dynamic experience in all conditions.It is 
being offered in two tiers:

ASPERO DELUXE – Conquer and Explore:

• All Wheel Drive, with Dual 1000 W motors

• 55 km/h top speed

• A/C and heater

• 60 km range

• Back-up camera, proximity sensors, safety lighting, GPS tracking.

ASPERO ULTIMATE – Unleash your inner beast:

• All Wheel Drive, with Dual 1000 W motors.

• 55 km/h top speed.

• A/C and heater

• 100 km range.

• Back-up camera, proximity sensors, safety lighting, GPS tracking, finger 
scan keys.

• Full cabin climate-control and entertainment system.

CREATE YOUR OWN PATHS.



Aspero
Ultimate

$11,999

Hisun Sector E1

$14,999

Tracker EV

$14,999

Polaris Ranger EV

$15,299
Range 62 mi / 100 km 42 mi / 68 km 35 mi / 55 km 35 mi / 55 km

Top Speed 35+ mph / 55+ kph 25+ mph / 40+ kph 25+ mph / 40+ kph 25+ mph / 40+ kph

Power Dual 60 V AWD Single 48 V AWD Dual 72 V AWD Single 48 V AWD

Enhanced Safety

Backup Camera, 
Ultrasonic Sensors, 

GPS Tracking, 
Finger Scan Keys, 
Safety Lighting

Climate Control ✓

Full Enclosure ✓

Fast Charging ✓

Solar Charging ✓

Wireless Charging ✓
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BEST IN CLASS LINE - ASPERO
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Avvenire Skyrider
WE’RE ALL MEANT TO FLY.
The Skyrider combines technology with excellence to bring the 
future at the rider’s fingertips. When Da,Vinci thought of the first 
flying machine, this is how he envisioned the world. As soon as 
you step into the comfort of the Skyrider cabin, you are launched 
into a world where there are no roads, no traffic, no pollution, 
and nothing to worry about. At the click of a button, the Skyrider 
is the fastest way to get you from point A to point B. It is being 
offered in one tier- 

SKYRIDER ULTIMATE– Fly lightyears ahead:

• 250 HP.

• 300 km/h top speed.

• 100 km range.

• Back-up camera, proximity sensors, safety lighting, GPS 
tracking, finger scan keys.

• Full cabin climate-control and entertainment system.

• 5G command-center communications.

• Autopilot Capabilities with LiDAR Enhancement.
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BUSINESS STRATEGY  REVENUE STREAMS

AFTERMARKET PARTS

Additional revenue streams 
from parts and service support.

3

EXPAND DEALER 
NETWORK

500 Dealers (200 existing via partnership with Daymak  and over 300+ 
dealer requests). 

1 EXPAND RETAIL AND 
SEVERICE NETWORK

Opening of several corporate stores and major service centers

2
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MANUFACTURING FACILITY  PLAN

Avvenire management has experience with clients ranging from small companies to Fortune 500 companies, with distribution in over 25 countries.

Present: Clarington R&D FACILITIES

The development and operation of the mass production assembly facility is dependent on those assumptions listed in the risk factors including, but not limited to: construction of the facility; ability to economically manufacture vehicles at scale; ability to manufacture vehicles of sufficient quality; 
adequately control the costs associated with operations; facilities not becoming inoperable, capacity constrained or disrupted (as a result of the COVID-19 coronavirus pandemic or otherwise); ability to attract and retain key employees and hire qualified management, technical and vehicle 
engineering and sales personnel; and ability of suppliers to deliver necessary components of Avvenire’s vehicles at prices and volumes acceptable to Avvenire. 

1

MANUFACTURING STRATEGY

• Initial R&D  and testing location 
operational May 2023 in Clarington, 
Ontario.

• Products to be manufactured at our 
existing 75,000 square feet partner 
location in Toronto, Ontario for 
assembly of Spiritus Leggera, Terra, 
Tectus, Aspero and Foras. 

• First product roll out in Q2 -2024.

• Phase 2 begin designing and re-
zoning plant located in Bowmanville, 
Ontario to be started end of 2024.

. 

PHASE 2: Avvenire Plant 2024 Bowmanville 
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BUSINESS PARTNERSHIP
MANUFACTURING AND DISTRIBUTION

Service

We have an agreement with our partners to service Avvenire products through 200 dealers worldwide. We plan to train all new dealers on most 
product services and expect to have an extended network in each market we enter. The main distributor will be responsible to create a sub 
network of service dealers with complete support.

Avvenire has  partnered with Daymak, the #1 Distributor of Light Electric Vehicles in Canada Toronto, January 29, 2024 – Avvenire Electric Vehicle 
Intl. Corp . Pursuant to the Agreement, Daymak will assemble Avvenire’s state-of-the-art electric vehicles and leverage a vast network of over 200 
dealers for distribution for sales and distribution.
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COMPETITIVE STRENGTHS

The development and operation of the mass production assembly facility is dependent on those assumptions listed in the risk factors including, but not limited to: construction of the facility; ability to economically manufacture vehicles at scale; ability to manufacture vehicles of sufficient quality; 
adequately control the costs associated with operations; facilities not becoming inoperable, capacity constrained or disrupted (as a result of the COVID-19 coronavirus pandemic or otherwise); ability to attract and retain key employees and hire qualified management, technical and vehicle 
engineering and sales personnel; and ability of suppliers to deliver necessary components of Avvenire’s vehicles at prices and volumes acceptable to Avvenire. 

1

Distribution –Avvenire currently has over 200 active dealers with over 500 new requests to expand its distribution channels.   

 Product Range & Development: In addition to the new suite of innovative personal Light Electric Vehicles (‘LEV’s), Avvenire has a 
unique patent pending technology. Management will ccontinue to strengthen its research, product design and development 
capabilities into wider addressable markets – both for on-road and off-road vehicles. 

 Experience –Avvenire’s team includes pioneers in the Canadian LEV industry. Management has a proven track record of designing 
and launching a number of new LEV products to the market.  

 Strong order book – Order book over USD $1 Billion dollars validating market demand for the Avvenire series product lineup. 



Milestones and Progress

Reg D
Live

Nov 2023

Spiritus 
Prototype
Nov 2021

Leggera
Prototype
Nov 2023

ARSH
WIPO Filed

Jan 2024

Leggera
Release
May 2024

Aspro
Release
Sep 2024

Foras
Release
Nov 2024

Moved  in
Clarington R&D

May 2023

Plant Studies
Completed

Nov 2021

Reg A
Live

Jan 2024

Daymak
Partnership

Jan 2024

Terra
Release
Oct 2024

Spiritus Deluxe 
Release
Dec 2024

Skyrider
Release
Jun 2027

Tectus 
Release
Jul 2024

Spritus Ultimate
Release
Mar 2025
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ROBUST PIPELINE ORDER BOOK

Retail Total Wholesale Total Total
$32,821,884 $1,475,309,747 $1,508,232,631

Terra Foras Tectus Aspero Spiritus Skyrider

Deluxe 2393 1626 3056 940 25969 1560

Ultimate 493 369 533 302 468 291

Deluxe Total
36,220

Ultimate Total
2,532

Projected to reach $1 billion by July 2021



Summary

By investing in Avvenire you are making an impact on the environment.

If you see any potential in any of our products you know that we can be successful.

You are going to get product discounts and perks!.

Our goal is to list on a major exchange and give great returns to our investors
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Aldo Baiocchi
President, AEVI.

email: aldo@avvenire.com 
Tel:     647-556-3824

For additional information 
please contact :

mailto:aldob@daymak.com
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